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Abstract

Due to the value characteristics of big data itself, the problem of data pricing is complicated. Although researchers have
conducted a lot of research on this, most of them have a single angle and lack a certain practical application. In view of this, the
big data pricing methods were reviewed, five types of pricing were sorted out: cost-oriented, market-oriented, demand-oriented,
profit-oriented, and life-cycle-based pricing. The advantages and disadvantages of the six mainstream pricing methods were
compared: cost method, agreement pricing, market method, income method, quality-based and query-based pricing. Finally,
through the analysis of the big data pricing process, the characteristics of the different pricing methods were further revealed, and

the data pricing direction was forecasted. The article aims to provide some reference for future related research.
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