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Abstract

In recent years, along with the popularity of the Internet and the development of technology, the rise of a series of online music
communities and social websites provide a large amount of social data for the research on music culture. By combining big-
data approach and artificial intelligence methods, researchers have made a series of advances in the studies of music culture,
and established a lot of new knowledge in music cultural perception, music cultural sociology, the communication of music
culture, and so on. It shows the wide potential applicability of big-data-based approaches in the research of music culture. The
recent social-big-data-based studies on music culture were introduced briefly, and some open problems and challenges in this

issue were summarized.
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